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Some political observers dubbed the 2008 presidential campaign as 'the Facebook Election'. Barack Obama,
in particular, employed social media such as blogs, Twitter, Flickr, Digg, YouTube, MySpace and Facebook
to run a 'grassroots-style' campaign. The Obama campaign was keenly aware that voters, particularly the
young, are not simply consumers of information, but conduits of information as well. They often replaced the
professional filter of traditional media with a social one. Social media allowed candidates to do electronically
what previously had to be done through shoe leather and phone banks: contact volunteers and donors, and
schedule and promote events. The 2008 Election marked a new era where the candidates no longer had
complete control over their campaign message. The individual viewer in a campaign crowd with a cell phone
can record a candidate’s gaffe, post it on YouTube or Flickr and within days millions will be gasping or
guffawing. The traditional campaign, with its centralized power and planning, although not dead, now
coexists with an unstructured digital democracy. New Media, Campaigning and the 2008 Facebook Election
examines the way social media changed how candidates campaigned, how the media covered the election
and how voters received information.

This book is based on a special issue of Mass Communication & Society.
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From reader reviews:

Kenneth Wallace:

Why don't make it to become your habit? Right now, try to ready your time to do the important work, like
looking for your favorite publication and reading a e-book. Beside you can solve your trouble; you can add
your knowledge by the book entitled New Media, Campaigning and the 2008 Facebook Election. Try to
make book New Media, Campaigning and the 2008 Facebook Election as your buddy. It means that it can
for being your friend when you really feel alone and beside that of course make you smarter than ever. Yeah,
it is very fortuned for yourself. The book makes you far more confidence because you can know anything by
the book. So , let us make new experience and knowledge with this book.

Eleanor Williams:

In this 21st one hundred year, people become competitive in every way. By being competitive currently,
people have do something to make these survives, being in the middle of the actual crowded place and notice
simply by surrounding. One thing that oftentimes many people have underestimated this for a while is
reading. Sure, by reading a reserve your ability to survive boost then having chance to stand than other is
high. For yourself who want to start reading a new book, we give you this New Media, Campaigning and the
2008 Facebook Election book as beginning and daily reading book. Why, because this book is more than just
a book.

Laveta Blodgett:

This book untitled New Media, Campaigning and the 2008 Facebook Election to be one of several books that
best seller in this year, this is because when you read this guide you can get a lot of benefit onto it. You will
easily to buy this kind of book in the book retailer or you can order it by way of online. The publisher on this
book sells the e-book too. It makes you quickly to read this book, because you can read this book in your
Smart phone. So there is no reason to you to past this e-book from your list.

Mark Brainerd:

The e-book with title New Media, Campaigning and the 2008 Facebook Election has a lot of information that
you can find out it. You can get a lot of profit after read this book. This specific book exist new know-how
the information that exist in this book represented the condition of the world right now. That is important to
yo7u to be aware of how the improvement of the world. This kind of book will bring you throughout new era
of the internationalization. You can read the e-book on your smart phone, so you can read this anywhere you
want.
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