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Is publishing a cultural or commercial endeavor? Drawing on extensive data sets and applying the theoretical
tools of both sociology and economics, The Culture and Commerce of Publishing in the 21st Century is the
definitive social and economic analysis of the current state and future trends of the industry. This book
examines the substantive issues, challenges, and problems confronting the diverse, and in many ways fragile,
book publishing industry in the United States. The authors specifically emphasize the consumer, college
textbook, and scholarly publishing components of the U.S. book publishing industry as they analyze the
cultural and economic structure of the book publishing industry in the twenty-first century.

The book begins by charting the changes in the book publishing industry between 1945 and 2005, then goes
on to examine industry specifics, strategies being employed for domestic and global competitiveness, and the
economics of publishing and the impact of technology. Through in-person interviews and a broad sampling
of people from every sector of the industry it examine the demographic trends in play. The temperature of
the current publishing culture is presented in a chapter titled "I'm Glad I'm Not An Author . . ." The book
ends by looking forward, highlighting the trends likely to impact the growth of the industry in the future.

Throughout the book, the tables provided track the industry from 1945 until 2005, and give the reader a
snapshot of the data year-by-year, and category by category: bestsellers, average book prices, U.S. bookstore
sales, average sales by category, and the demographic breakdown of readers. It also provides forecasts for
the coming years, both units and revenues, for 2005-2009. The thoughtful analysis presented in this book
will be valuable to leaders in publishing as well as the scholars and analysts who study this industry.
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From reader reviews:

Sharon Hollars:

Why don't make it to be your habit? Right now, try to ready your time to do the important take action, like
looking for your favorite publication and reading a book. Beside you can solve your long lasting problem;
you can add your knowledge by the publication entitled The Culture and Commerce of Publishing in the 21st
Century (Stanford Business Books). Try to stumble through book The Culture and Commerce of Publishing
in the 21st Century (Stanford Business Books) as your good friend. It means that it can for being your friend
when you feel alone and beside regarding course make you smarter than in the past. Yeah, it is very fortuned
for yourself. The book makes you considerably more confidence because you can know everything by the
book. So , let me make new experience as well as knowledge with this book.

Suzanne Brooke:

The book The Culture and Commerce of Publishing in the 21st Century (Stanford Business Books) make one
feel enjoy for your spare time. You can use to make your capable far more increase. Book can being your
best friend when you getting anxiety or having big problem together with your subject. If you can make
looking at a book The Culture and Commerce of Publishing in the 21st Century (Stanford Business Books)
being your habit, you can get a lot more advantages, like add your current capable, increase your knowledge
about some or all subjects. You can know everything if you like open and read a reserve The Culture and
Commerce of Publishing in the 21st Century (Stanford Business Books). Kinds of book are several. It means
that, science reserve or encyclopedia or others. So , how do you think about this publication?

Samara Reed:

The book untitled The Culture and Commerce of Publishing in the 21st Century (Stanford Business Books)
contain a lot of information on the item. The writer explains your girlfriend idea with easy method. The
language is very straightforward all the people, so do not worry, you can easy to read the item. The book was
compiled by famous author. The author will take you in the new period of literary works. You can easily
read this book because you can keep reading your smart phone, or program, so you can read the book inside
anywhere and anytime. If you want to buy the e-book, you can open their official web-site and also order it.
Have a nice study.

Lloyd Lake:

A lot of publication has printed but it takes a different approach. You can get it by world wide web on social
media. You can choose the very best book for you, science, comedian, novel, or whatever through searching
from it. It is known as of book The Culture and Commerce of Publishing in the 21st Century (Stanford
Business Books). You can contribute your knowledge by it. Without causing the printed book, it could
possibly add your knowledge and make anyone happier to read. It is most crucial that, you must aware about
publication. It can bring you from one destination for a other place.
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