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ESIC Editorial publica un libro pionero sobre el desarrollo de acciones de marketing, publicidad y otras
comunicaciones de marketing a través de videojuegos. El libro, titulado Marketing y Videojuegos: product
placement, in-game advertising y advergaming (Esic, 2010), analiza las principales estrategias y
herramientas que se pueden utilizar para alcanzar diversos objetivos de marketing que abarcan desde el
incremento de notoriedad de marca hasta el incremento del recuerdo de marca y otros efectos cognitivos,
afectivos y conativos.

El libro presenta por primera vez un marco integral de medición de la eficacia de este tipo de acciones que
contempla tanto los antecedentes como el procesamiento de la información que se produce y los diferentes
efectos sobre el consumidor a los que da lugar. Partiendo de un sólido marco teórico se ofrece una completa
visión de los videojuegos (géneros, características, tipologías de videojugadores), las herramientas para
alcanzar los diferentes objetivos de marketing, el marco legal y las principales tendencias en el uso de los
videojuegos en las comunicaciones de marketing. El lector profesional encontrará numerosos casos de
estudio y ejemplos prácticos de los diferentes temas analizados a lo largo del libro. El lector académico
encontrará un estado de la cuestión que presenta las principales líneas de investigación desarrolladas hasta el
momento y que plantea prometedoras cuestiones de investigación.

El libro supone la culminación de tres años de investigación del autor (José Martí Parreño) en el campo del
marketing y la publicidad mediante videojuegos en los que ha desarrollado diversos estudios empíricos que
incluyen la medición de la eficacia sobre diversos parámetros (recuerdo y actitud) así como el papel de los
diferentes antecedentes que influyen en la actitud de los videojugadores hacia este tipo de herramienta
publicitaria.

Índice:
Los videojuegos.- Los videojuegos en las comunicaciones de marketing.- Objetivos de las comunicaciones
de marketing mediantes videojuegos.- Marco general para la integración de marcas/productos en
videojuegos.- Medición de la efectividad.- Aspectos legales de la publicidad en videojuegos.- Otras acciones
de marketing mediante videojuegos.- Conclusiones.
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From reader reviews:

Michael Wickham:

What do you in relation to book? It is not important together with you? Or just adding material when you
require something to explain what you problem? How about your spare time? Or are you busy individual? If
you don't have spare time to do others business, it is give you a sense of feeling bored faster. And you have
spare time? What did you do? Every person has many questions above. The doctor has to answer that
question because just their can do in which. It said that about e-book. Book is familiar on every person. Yes,
it is appropriate. Because start from on jardín de infancia until university need this kind of Marketing y
videojuegos. Product placement, in-game advertising yadvergaming (Libros profesionales) (Spanish Edition)
to read.

Kirk Fonseca:

This Marketing y videojuegos. Product placement, in-game advertising yadvergaming (Libros profesionales)
(Spanish Edition) are reliable for you who want to certainly be a successful person, why. The reason why of
this Marketing y videojuegos. Product placement, in-game advertising yadvergaming (Libros profesionales)
(Spanish Edition) can be on the list of great books you must have is usually giving you more than just simple
looking at food but feed you actually with information that maybe will shock your prior knowledge. This
book is actually handy, you can bring it everywhere you go and whenever your conditions at e-book and
printed types. Beside that this Marketing y videojuegos. Product placement, in-game advertising
yadvergaming (Libros profesionales) (Spanish Edition) forcing you to have an enormous of experience like
rich vocabulary, giving you tryout of critical thinking that we understand it useful in your day activity. So ,
let's have it and revel in reading.

Edward Stewart:

The publication untitled Marketing y videojuegos. Product placement, in-game advertising yadvergaming
(Libros profesionales) (Spanish Edition) is the reserve that recommended to you you just read. You can see
the quality of the book content that will be shown to you actually. The language that publisher use to
explained their way of doing something is easily to understand. The article author was did a lot of research
when write the book, hence the information that they share to you personally is absolutely accurate. You also
might get the e-book of Marketing y videojuegos. Product placement, in-game advertising yadvergaming
(Libros profesionales) (Spanish Edition) from the publisher to make you more enjoy free time.

Robert Leggett:

Do you like reading a reserve? Confuse to looking for your selected book? Or your book had been rare? Why
so many concern for the book? But just about any people feel that they enjoy regarding reading. Some people
likes reading through, not only science book but in addition novel and Marketing y videojuegos. Product
placement, in-game advertising yadvergaming (Libros profesionales) (Spanish Edition) or others sources



were given understanding for you. After you know how the truly great a book, you feel desire to read more
and more. Science guide was created for teacher or even students especially. Those textbooks are helping
them to add their knowledge. In some other case, beside science publication, any other book likes Marketing
y videojuegos. Product placement, in-game advertising yadvergaming (Libros profesionales) (Spanish
Edition) to make your spare time a lot more colorful. Many types of book like here.
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